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What will we cover
today
●

Content and what is it and why is it so
important

●

Targeting the right guests

●

Creating great headlines and keyword rich
content

●

The power of good imagery and video

●

Linking in your social media

●

Adding blogs

●

Engaging with traveller feedback

INTRODUCTION ABOUT HOTEL LINK

Let us introduce
ourselves...
●

One of Asia Paciﬁc’s Largest Travel Tech
providers

●

Founded in 2011

●

Supports 1000’s of hotels across the region

●

Actively engaged with properties and tour
operators of from B&B level right through to
large hotel operations

Today, we are here to look at the current
environment and what we recommend you can do
now to help improve your presence & your bookings.
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Content, what is it?
Content includes text or descriptions, photos and video on your website.

Why is content so important? It helps potential guests ﬁnd you, gives you the opportunity to explain
what you have to offer, at and around your hotel or tour operation.

1. Know your audience &
create content for them
Before you start writing your website copy, write down who
your ideal customer is. Think about which customers come
and most enjoy your hotel?
The customers that have a great experience at your hotel are
the kind of customer that you want to attract. Ask yourself:
-

Who enjoys your hotel the most?

-

Are they: Families, Couples, Singles, Backpackers?

-

Where do they mostly come from?

-

What do they say about your hotel?

-

What do they say about their experience?

-

Why do they like it sooo much?

2. Craft punchy headlines
Write a headline that attracts attention. You don't have long to make a good impression so keep it short, sweet and
interesting.
Additionally, ensure that your meta descriptions are interesting and further elaborate on the topic of your article. Don’t
forget that the title and meta description are what show up in the search results, so make them work hard to hook the
attention of your potential guests!

PS. A meta description is a small snippet of copy up to about 155
characters which summarises a page of content on your website. Search
engines show the meta description in search results mostly when the
searched-for phrase is within the description. So make sure you optimise
the the meta description to help with your on-page SEO.

3. Use relevant
keywords
Use relevant, keyword rich phrases in your
headlines and throughout your copy so both
site visitors and search engines identify with
your copy. Don’t overload your copy with
keywords though, as it may turn readers off
and could even result in search engine
penalties.

4. Structure your copy
Group your copy into relevant subject areas and break these up with section headers, with a supplementary subheading.
For example you may group copy in sections like the below:
- Activities
o We have all you need to enjoy the ultimate Fijian escape
- Eats
o From farm to fork we have meals to delight every foodie

5. Incorporate imagery & video
Bring your copy to life with relevant supporting images and video. Adding an image or video along with your
copy helps make a big impression and helps you tell your story. Video is a great medium to use for virtual
tours, to show interactions with people/ staff or even to show the activities nearby your property.

6. Link in your social
media sites
Social media is a powerful tool that can help
increase the reach of your content and promote
sharing. Make sure you link your website to your
social media and if you are writing interesting
blogs and content on your site, also share that
across your social media channels.

7. Make sure your core areas of your site have
good descriptions
●

Most visitors land directly on your home page, so make sure that the copy on your home pages gives
them a good overview of what makes your hotel or property so special.

●

Also, in your ‘accommodation’ or room pages, make sure that you have good descriptions on your rooms
and what is included in each category. A variety of pictures to support your room description also helps
potential guests get a good feel for what you have to offer in each room.

●

The ‘Things to do’ our activities page provides a great opportunity for you to tell the potential guests
what kinds of activities that they can partake in when they are staying with you. This may include a
whole range of free or paid activities. Again, add pictures to help bring your activities to life.

Last, but certainly not least, make sure you describe your
location well. Where are you located? How far are you
from the international airport? Or domestic airports? Are
you accessible by bus, taxi or both? What can potential
guests expect from your location? What is nearby your
property?
Eg. Ideally located just 15 minutes from Nadi International
airport, The Counterpoint Hotel offers unrivalled views of
a picturesque coral lagoon that is home to a wide range of
sea life. You can reach us via a short drive down the
Queens Highway in a bus or taxi.
Nearby there are a variety of restaurants and bars to visit,
so you can rub shoulders with locals and tourists alike.
For each of these sections, aim to have around 300 words
of copy at a minimum.

8. Consider adding a blog or some additional
interesting content to your site
●

Attract some additional trafﬁc by adding some extra interesting content to your website. It needs to be related to
your business, property, location or destination.

●

For example, if you have incredible scuba diving nearby then you may wish to write an article on the sites and
what they offer. Is there cave diving? Wrecks? Or a unique or special animal encounter. Remember as you may
be targeting a dive audience, then you can make it a little techy to appeal to the hardcore diver if relevant.

●

You may wish to showcase other forms of original content like videos, infographics or travel articles, make sure
to also embed them onto your website as well and share from there.

●

Need more help? Reach out to us today and we can arrange a call to help talk you through the process :-)

9. Engage with Traveller Feedback & Reviews
Link your traveller feedback into a page on your website, but please before you do so,
make sure that you are regularly responding and engaging with traveller feedback.
●
●
●

Review your feedback channels - like TripAdvisor, Google My Business, OTA
feedback, Facebook reviews.
Respond to reviews.
Update your listings and tell potential guests what you are doing right now to
help them feel safe to stay with you once the COVID-19 restrictions ease.

10. Refresh. Refresh.
Refresh
Refresh your content regularly, it helps search
engines know that your site is live, improves
your ranking and makes sure your guests have
up to date expectations.
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